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Reiech: B2% of thirse su reayed reported that Sy s or hiard at st one o et of Tha campaign.
Foecognitha: Amaat three out of T [3P%) of all s pondents reported that th Campeon miseaos wirs o
il b nomesors i you're not lesling K

Pasitie acTion: A% of respondents, wiho s mposed ho ths Canmgssge pror bo takong pan in e sy,
took @l laasl ore action s & resull ol weing of hearrg the campagn
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The 'Talking really helps' campaign evaluation provides post-campaign evaluation
results based on the findings from a quantitative survey with a representative
sample of the adult population.

The evaluation includes measures to assess campaign reach and impact.
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