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in Janesry WEFI the Public Health bgency (PR lmnched Talking really belps'_ s mess s campagn. The
camypamgn ran untsl 1 Mirch 0T The aim of e campaigriwes b encounegs ogsone and dncnson n ndason
0 feelings of aresety, distress or o, inoresse help-seoking behaioer and reinforos the concept of recrery.
T coampsiiig: parowma b |ifilines, Hiorthean brodans o i niigporns helplne. The prmary s ko
campasgn mas ol adully. Conssderstion was 350 gven tn hose people st grester risk of suiode - males and those
e I i s il s, Farmdy and Iriands of hose most ot rsk of sucice were 3 socondany axlens.

Reiech: B2% of thirse su reayed reported that Sy s or hiard at st one o et of Tha campaign.
Foecognitha: Amaat three out of T [3P%) of all s pondents reported that th Campeon miseaos wirs o
il b nomesors i you're not lesling K

Pasitie acTion: A% of respondents, wiho s mposed ho ths Canmgssge pror bo takong pan in e sy,
took @l laasl ore action s & resull ol weing of hearrg the campagn

Sumide is compbs and often ocouns as.a result of & mumber of nteraching ficiors. It is therefors & magpr
challenge lor public heall,

Ths st recar MortFern Ineland Statmicn snd Resssrch fgeney (HISAR) dabs is for 301, in X071 s
wer VLT deathe by subcide per 100000 population in Horthem ireland. Arcdrd Sres quariers (TLTE] of Ta
Tkl saskcacks et in IO wearis g s ared i quisrter (257 were armreg heralic. Sucehs deats
waere bighest lor men bebseon fha ages of 25 and 25, folloswesd by mass aped baiween 45 and &5, while lor
wanimeen Hhe Righe st namber of sucide deathe ooourmed among Thoess Deteesn the ages of 20 and 22, followed
by Ui sngind S04, Oheral iy FUZT, il i vy (oo i st v Smoiion o Unlad L gga ol 30

Firsrthire: Il ans et daprived aread had & wcits rabs thal was slmoct feica that of T L depried
mreae im M A repart For A2 on sumice rales: and depriesd amees ke not pet been producesd

Prof 0192024 b @ lorg-erm sirategy tor redudng suicides and the
memberce of salli-harm in Morthem nslacel, Brosder populstion appraches in Hhe
Stratagy include INCredsing asanemess of sucide presnbon, reducing stigma
Ensoiated wilh iwcdal Iehisiour asd mental illies and promotng help-
ki balaieur

Campaign aévertising

Fadho aned Gosgli St h achssrtisng wessl et Irom 19 Decamber 2002 &1
campaege schertimng ran from 18 Jesuany 3007 urbl 31 March 30070 scroes:

T, o, ouickelr, preses and digital, including socil media adverising. Tha
carmpge win s peed coer A million limes

The: Lifeine websie was redesioped and Lusched in December A02 Tre
Carrquiy i e e by PR st sangpapursnt with parars ind sldsliders

The Talking really helps campaign evaluation provides post-campaign evaluation
results based on the findings from a quantitative survey with a representative
sample of the adult population.

The evaluation includes measures to assess campaign reach and impact.
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